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PIN Debit Commands
Renewed Attention

T

here’s no doubt about it. Consumers favor debit above all
other payment types at the point of sale. Various industry
studies have substantiated this fact year after year. According
to The Nilson Report, U.S. shoppers used their debit cards some 		
37 billion times in 2010. And the 2010 Study of Consumer Payment
Preferences revealed that 42 percent of in-store transactions are
made with debit cards, compared to 26 percent for cash and 		
19 percent for credit cards.

Now, for the first time, consumer use of PIN debit in particular
is garnering strong alignment across the market. Merchants have
prompted consumers to use PIN debit for years. More recently,
Regulation II – the Federal Reserve Board’s final rules implementing the Durbin Amendment – has spawned a convergence of
interchange rates for PIN and signature debit for interchangeregulated financial institutions. This convergence has inspired
these institutions to rethink their options, evaluating PIN and
(continued on page 10)

Person-to-Person Payments
on the PULSE ® Network

P

ULSE has enabled person-to-person (P2P) payments on our network. These transactions, initiated by account holders through
third-party P2P service providers, allow consumers to transfer funds from their demand deposit account to another person or entity
using only the receiver’s mobile phone number or email address. When consumers who utilize a P2P service provider elect to
process their P2P transfers as expedited payments, the transactions are processed on EFT networks such as PULSE, rather than via the
(continued on page 8)
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VIEW FROM THE TOP
Dear PULSE Participant,

W

hile I can only speculate as to what 2012 may hold in store for the financial
services industry, one thing is certain: PULSE will continue to deliver
value-added products and services to our participants. Here’s a look at

three key offerings for 2012. I urge you to take full advantage of these industry-leading
debit resources.
Focused Professional Development						
Our complimentary 2012 Professional Development program will focus on strategies
Dave Schneider

to improve the growth, profitability and security of your debit card program. A range of
topical webinars, discussion forums and training sessions will provide real-world solutions
from top industry experts. We also are introducing quarterly “DebitCast” video interviews

“A range of topical
webinars, discussion

in 2012, focusing on debit card fraud. See page 3 for details.
PULSE Debit Dashboard
The PULSE Debit Dashboard will launch during the second quarter of 2012. This secure

forums and training

web-based tool will enable you to view and manage your debit portfolio from your

sessions will provide

transaction data, identify debit trends and much more. A user training webinar will help

real-world solutions
from top industr y
experts.”

desktop. Timely, comprehensive debit metrics will allow you to analyze your institution’s
you make the most of this powerful new tool.
DebitSavvy.org
Research tells us that millennials – those individuals between the ages of 18 and
34 – are by far the biggest users of debit. Our all-new DebitSavvy.org website provides
a trusted source designed specifically to communicate with these heavy debit users.
The site offers the latest debit news, engages visitors in conversations about debit card
use, allows for sharing of debit facts with family and friends through Facebook, Twitter
and other social-networking channels, and much more. Check out DebitSavvy.org for
yourself, and see why adding a link to the site from your institution’s home page will
benefit both you and your cardholders.
These are just a few of the PULSE services you can take advantage of throughout
the year. Other participation benefits to look for in 2012 include: a new installment of our
Debit Issuer Study series; the PULSE Expert Network, providing knowledgeable speakers
on timely industry topics; the 2012 PULSE Conference in Las Vegas; and the Debit
Regulations Resource Center (see article on page 12).
As always, thanks for your support of PULSE.
Sincerely,

Dave Schneider
President

A l l d e b i t a l l t h e t i m e SM
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PROFESSIONAL DEVELOPMENT

New in 2012: PULSE DebitCast

I

n response to positive feedback from participants about the
use of video to convey important industry information, PULSE
is introducing a quarterly “DebitCast” video interview series in
2012. These interviews with industry experts will be available on
demand to PULSE participants on our website.
Our premier DebitCast series will focus on debit card fraud.
The first session will address ATM skimming trends and mitigation
strategies. Watch your email inbox for news about this inaugural
DebitCast, featuring Eric Lillard, PULSE Director of Fraud
Operations.
Topics for our remaining DebitCasts this year will be:
• The New Phishing Threat: Deception and Social Engineering
• The Current State of Debit Fraud: Findings from the
2012 Debit Issuer Study
• Promoting Fraud Prevention: The New Consumer
Differentiator
PULSE will notify participants via e-flyer as new DebitCasts
are posted for viewing.

This is just one of several enhancements planned for our
Professional Development program this year. We also will introduce PULSE Academy Extra, an extended 15-minute live Q&A
following each PULSE Academy webinar to address participant
questions. Stand-alone replays of the Q&As will be made available
on our website.
In addition, we will provide transcripts of our professional
development sessions to enable participants to easily identify
and share information with colleagues.

Connect With Us

www.pulsenetwork.com/pd

Payments 2012

Technology Advances, Consumer
Demand Drive Top Trends

T

he payments industry experienced monumental change
in 2011 with the implementation of initial provisions of the
Durbin Amendment. If payment trend reports by industry
research and technology firms hold true, financial services
companies should fasten their seatbealts for what’s ahead in 2012.
Among the top trends cited by Javelin Strategy & Research are
the push toward EMV technology, the movement to switch banks
and the rise of mobile banking and payments applications.
Javelin’s report, 10 Trends That Will Transform Banking, Payments,
Mobility and Security in 2012, noted the power of geolocation in
gaining maximum benefit from mobile technology.
Financial institutions and merchants can use geolocation
technology to enhance the banking and shopping experiences
of today’s consumers, says Javelin. The technology can alert
consumers to nearby ATMs, bank branches and merchant
locations, as well as deliver localized rewards and coupon offers.
Top Trends in Payments, published by research and consulting
firm Celent, also included mobile payments as a key development,
but predicts that mass adoption will not occur this year. Other
trends highlighted in the Celent report included new data security
technologies and improved use of available data.
Increases in mobile and cloud-based payments will raise the
bar for payments security requirements, says Celent. And security
issues will be the subject of increased attention in the U.S. as the
country moves into “when and how” mode with regard to EMV
adoption, instead of “if and why.”
In the area of data analysis, Celent noted the deluge of consumer and payments data that is available to financial institutions
and processors. The firm predicts that this will trigger the more

effective use of data to create value for these organizations, and
for consumers.
In a final report on payments trends, Pageonce – an alternative
financial services provider – focused on several trends related to
mobile payments. Among its predictions:
• Smartphones will become the dominant access point for
online banking
• Mobile will be a catalyst for electronic person-to-person
(P2P) payments
• Delivery of personalized deals via mobile phone will go
mainstream
For more details on the use of mobile in P2P payments, see
the article on the front page.
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DebitSav v y.org Twitter Giveaway Trivia Contest

PULSE Tests Consumers’
Debit Knowledge

D

ebitSavvy.org, PULSE’s millennial-focused debit informational
website, hosted a successful Twitter Giveaway Trivia Contest
to test consumers’ knowledge about debit. The contest,
timed to coincide with the holiday season, was conducted from
November 14 through January 9.
“We launched the Twitter debit trivia campaign to increase
visibility, drive traffic to DebitSavvy.org and fortify consumer
confidence in continuing to use debit,” said Steve Sievert, PULSE
Senior Vice President of Communications and Marketing. “We
thought it made sense to use a social media network like Twitter to
appeal to a younger demographic, since the millennial generation
is the No. 1 user of debit cards.”
By following @DebitSavvy on Twitter and correctly answering
a debit trivia question, along with using the #DebitSavvy hashtag
in their Tweets, our Twitter followers had a chance to win a $200
Discover® prepaid debit card once a week for seven weeks. A
DebitSavvy follower who correctly answered the contest’s final
trivia question won the grand prize, a $1,000 Discover prepaid
debit card.
The lucky winners were announced each week during the
campaign on DebitSavvy.org and via Twitter. DebitSavvy awarded
more than $2,000 in prizes during the eight-week campaign.
DebitSavvy.org is an interactive, fact-based resource designed to engage
consumers and explore all facets of debit card use. The website promotes the use
of debit as an efficient and effective form of payment. It also is designed to help
our financial institution participants augment existing debit-focused messaging.
PULSE participants are encouraged to link to DebitSavvy from their websites or
repurpose DebitSavvy content for their own websites or social media properties.

Connect with Us

Web: www.debitsavvy.org
Twitter: @DebitSavvy
Facebook: www.facebook.com/DebitSavvy.org
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2012 PULSE Conference
Returns to Las Vegas
The PULSE Conference will take place October 1-3, 2012 at the Bellagio
Hotel. We are excited about returning to Las Vegas with new ideas and
topics to help you make the most of your debit card program. Mark
your calendar to join us this fall at the 2012 PULSE Conference.

A l l d e b i t a l l t h e t i m e SM

Bellagio, Las Vegas
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The Facts About Pre-Authorization Holds

O

ne aspect of debit card use that
remains a source of confusion for
some cardholders, merchants and
financial institutions is the use of preauthorization holds. This article attempts
to clear up any residual uncertainty about
why, how and by whom funds are placed
on hold pending completion of certain
debit card transactions.

Authorization vs. Completion

One of the benefits of PIN debit is that
it features a single-message transaction
completed by the authorized cardholder.
For the vast majority of PIN transactions,
authorization and settlement occur in a
single message.
In contrast, signature debit transactions
occur in two separate messages: one for
authorization and another for completion.
When a cardholder sees a transaction
marked as “pending” on their institution’s
online banking system, it is because the
transaction has been pre-authorized but
has not yet been completed. In such cases,
the funds have not been debited from the
cardholder’s account, but the institution
is holding them in reserve, and they are
unavailable for use by the cardholder.
In most cases, the pre-authorization
transaction is for the same amount as
the completion transaction. But in certain
cases, the transaction values differ. Gas
stations, hotels, restaurants and car rental
companies sometimes pre-authorize
transactions before the exact transaction
amount is known.

For example, when a consumer uses
a debit card when checking into a hotel,
the hotel often pre-authorizes an amount
equal to one night’s stay plus an additional
amount to cover anticipated incidental
charges. Similarly, when a cardholder
swipes his or her signature-enabled debit
card at a gas pump, the station owner typically pre-authorizes an amount ranging
from $1 to $75. The hold amount is later
released, and the actual transaction
amount is posted to the account (with
gas station transactions, this also can
happen with PIN debit).

“One of the benefits
of PIN debit is that
it features a single-			
message transaction 		
completed by the 			
authorized cardholder.”

Pre-Authorization Rules

A common misconception is that
pre-authorized funds are always held
until the card-issuing financial institution
releases them (typically from one to five
days, depending on the institution’s policy).
In truth, a pre-authorized transaction
should clear the cardholder’s account at
the end of the issuing institution’s hold
period or when the merchant or merchant
acquirer sends the completion portion of
the transaction, whichever comes first.
If a cardholder is not aware that funds
are on hold, this can cause a subsequent
transaction to be denied or result in an
overdraft. In addition, if a merchant or
merchant processor does not process the
settlement portion of the transaction in
time to reach the institution within its hold
time frame, the hold will expire and the
funds will become available to the cardholder again, even though the transaction

has not cleared the cardholder account.
This can be particularly confusing for
cardholders.
A rapid response from debit card
issuers will improve customer service and
enhance cardholder relationships. To avoid
these potentially sticky situations, the PULSE
Operating Rules & Procedures require issuers
to accept the merchant’s completion
transaction and release any holds on funds
within 30 minutes of approving a purchase
pre-authorization.
In addition, issuers or issuer processors
should define clear timelines for the release
of pre-authorization holds and educate
cardholders accordingly. And any hold
placed by a financial institution should
be released immediately upon receipt
of a transaction completion or a reversal
message.
For additional information on Purchase
Pre-Authorization Processing, see Section
3.16 of PULSE Operating Rules and Procedures,
Version 9.5. From the Financial Institutions
or Processors section of the PULSE website,
select “Forms & Requirements,” then
“Operating Rules” (login required).

Connect With Us

www.pulsenetwork.com
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PULSE Global Cash Access
Network Reaches 100 Countries

Cash Access Coverage

T

he PULSE Global Cash Access
Network now provides cash access
for Diners Club International® and
Discover® Cardmembers in 100 countries.
The network includes more than 800,000
ATMs and over-the-counter cash access
locations around the world.
This global cash access network was
launched in 2009 following Discover
Financial Services’ purchase of Diners Club.
Through agreements with networks such
as China Unionpay, South Korea’s BC Card
and the U.K.’s Link network, as well as ATM
acquirers around the world, the PULSE
Global Cash Access Network has become
one of the world’s largest ATM networks.

SM
A l l d e b i t a l l t h e t i m e SM

Acquirers that participate in the network see increased transaction volumes
through acceptance of Diners Club and
Discover cards. Recently, the MCB Group
announced that it is accepting Discover
and Diners Club cards at all MCB Group
ATMs on Curacao, Aruba, St. Maarten and
BES Islands.
This relationship enables Discover and
Diners Club cardmembers to use ATMs in
these important Caribbean tourist destinations. Michael De Sola, Managing Director
at MCB Group subsidiary Maduro & Curiel’s
Bank N.V., said, “Our expanding relationship
with Discover Financial Services reinforces
our leadership position in ATM acquiring.”

6

A key goal for Discover is continuing
to expand its global payments business.
Discover has developed an international
strategy with an eye toward building
partnerships and providing a path of
increased global acceptance for Discover
cards and Diners Club cards.
Log on to the PULSE website for 		
more information on PULSE’s Global Cash
Access Network.
Connect With Us
www.pulsenetwork.com/globalatm

Debit Growth to Remain
Strong Through 2016

W

hile the regulation of debit
interchange fees has materially
affected issuer profitability, one
industry consulting firm expects U.S. debit
volume growth to remain strong.
First Annapolis Consulting recently
released its five-year forecast for debit
volume, developed through discussions
with issuers, analysis of market data and
internal analysis. The firm projects that
debit transactions will total 76 billion
by 2016, growing at an annual rate of
8.6 to 10 percent. This represents a slight
deceleration compared to the last five
years, but reinforces that debit will continue to be a core product offering for
issuers and a popular payment choice
among consumers.
The First Annapolis forecast is driven
primarily by the continuation of the 		
long-term shift of consumer payment
volumes from paper forms to cards, and
the continued adoption of debit by
younger consumers.
“Coupled with government-forecast
GDP growth of up to 3.4 percent annually,
we would expect debit growth of approximately 13 percent,” the company said in

its December Navigator newsletter.
“However, two Durbin-related forces
will likely depress those rates.”
First, a portion of current debit
spend will likely shift from debit to
credit, as consumers are presented
with attractive value propositions
for credit-interchange qualified
products, the company predicts.
“We do not anticipate issuers
extending these offers deeply into
their debit customer portfolios, but
the practice may constrain growth
by up to 1.3 percent over the
forecast period,” said the firm in
its newsletter.
Second, Durbin-related deposit account
repricing is likely to force a subset of underbanked households away from traditional
banking products and into other channels.
The resulting shift from debit to other
payment forms will result in another 1.7
percent annual reduction in debit growth.
Taken together, First Annapolis expects
these factors, plus the direct impacts of the
Durbin regulations, to slow debit growth
by as much 3 percent over the next five

Debit
Growth
Sources
Debit
Growth
Detractors
Projected
Growth

years. However, this “hiccup” will not displace debit as a core product offering
or a preferred payment method.
The First Annapolis debit forecast
was developed by Emma Causey, Senior
Analyst, and Lee Manfred, Partner. The
original article, as well as the monthly
Navigator publication, can be found at
www.1stannapolis.com.
This ar ticle was published in the December
issue of Navigator and is reproduced with
permission from First Annapolis Consulting, Inc.

9.6%

Long-term Consumer Behavior

2–3.4%

Gross Domestic Product

-1.3%

Spend Migration to Credit

-1.7%

Leave Formal Banking

8.6–10%

• Ongoing shift from paper to electronic payments
• Continued adoption of debit by younger consumers

• Economic growth

• Credit-worthy consumers lured by credit offers

• Account repricing forces underbanked from DDAs

Projected U.S. Debit
Transaction Volume
Growth (2012-2016)
Source: First Annapolis Consulting
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Person-to -Person
Transac tion Flow
Cardholder initiates “send”
transaction via P2P service
provider and identifies payee
using mobile phone number
P2P service provider authenticates cardholder and confirms
transaction details and
associated fees
P2P service provider transfers
funds from sender’s DDA to
sender’s P2P provider account
using PULSE PINless Bill Pay
(PBP) transaction
Funds are transferred from
sender’s P2P provider account to
receiver’s P2P provider account
P2P service provider transfers
funds from receiver’s P2P
provider account to receiver’s
DDA using PULSE account-toaccount (A2A) transaction
Sender and receiver receive
“transaction successful”
message

Person-to-Person Payments on the PULSE Network (continued from page 1)

transfer directly from her DDA. The lawn service would then be
notified via email or text that the funds were deposited into its
account.
PULSE financial institution participants that are interested in
offering their own P2P payments service can do so under their
own brand utilizing PULSE P2P transactions. Participants can
accomplish this in-house or utilize a third-party service provider.
Offering such a service enables institutions to build customer
relationships and positively position them with a growing segment
of young, mobile consumers who are heavy smartphone users.
For more information about P2P payments, or to get started,
contact your PULSE Account Manager or the Client Services team.

automated clearinghouse (ACH). PULSE has been accepting P2P
transactions from Obopay, the first P2P service provider enabled
on our network, since December 2011. Obopay is a global mobile
payments company that partners with businesses to enable
payments in both developed and emerging markets.
PULSE enabled P2P “send” and “receive” transactions that
utilize two existing network transaction types and specifications:
PINless bill payment and account-to-account. Many cardholders
are already using P2P payments, and most of these transactions
are processed using the ACH, which is time-consuming and
represents a cost for financial institutions. But expedited P2P
payments are not only a faster option for the cardholder; they
also pay interchange to financial institutions.
As an example of how P2P can be used, consider a homeowner
who wishes to pay her lawn service electronically. The homeowner
would arrange with the lawn service to make a monthly payment
using her Obopay account. The lawn service would notify her via
mobile text message that a payment is due. The homeowner
would then initiate a payment using the expedited Obopay

A l l d e b i t a l l t h e t i m e SM

Connect with Us
Account Manager
800-420-2122
Client Services
877-247-8573
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The Best of
Both Worlds

D EB I T NE WS M INU T E

New Card Combines Debit 			
and Credit Functionality

S

tore clerks have been asking cardholders “debit or credit?” since signature
debit cards were first introduced. But
the question now has new meaning with
the introduction of a true dual-function
debit/credit card – Fifth Third Bank’s
DUOSM card.
The $115 billion Cincinnati-based bank
says it is the first U.S. card issuer to offer
this dual functionality with a single piece
of plastic. Fifth Third Bank introduced the
card in August 2011.
When DUO cardholders choose “credit”
at the point of sale, they sign for their
purchase and the funds are charged
against their credit line. Cardholders then
have the option to pay off the purchase at
the end of the month or over time. When
cardholders choose “debit” when making
a purchase, they enter their PIN. The transaction amount is withdrawn from their
checking account, and they have the
option to obtain cash back.
The DUO card also can be used with
a PIN to withdraw cash at ATMs. It cannot
be used to conduct signature debit transactions, however, including traditional
online debit purchases.
DUO cardholders receive separate
statements for credit and debit transactions. The card has no annual fee, and

rewards points are earned on credit 		
transactions only.
Fifth Third says security is increased
with the card, because if it is lost or stolen,
non-PIN transactions aren’t tied to the
cardholder’s checking account.
“We believe the combination of added
convenience, flexibility and security is a key
differentiator for this product,” said Jon
Groch, Senior Vice President and Director
of Bankcard Services for Fifth Third Bank.
Although the product is new in the market,
Fifth Third’s results have been positive
so far.
“The Duo Card gives consumers the
freedom to choose how to pay and access
their cash without having to carry multiple
cards,” said Groch. He adds that the 		
product was designed based on specific
customer feedback, and that the initial
consumer response has been positive.
Among DUO cardholders, PIN debit 		
transactions represent approximately
20 percent of transactions overall.
Some education has been required.
“Sales staff have to be well-informed
about the card, and cardholders have
to understand what credit versus debit
means at the point of sale,” said Groch.
For more information on the DUO card,
go to www.my53card.com/duo.

Oklahoma Offers Tax Refunds
by Prepaid Debit Card

Oklahoma Tax Commission
The Oklahoma Tax Commission is now
offering tax payers the option of receiving tax refunds by prepaid debit card. A
new state law requires disbursements
from the State Treasury to be in electronic
form. “The debit card provides another
electronic alternative to direct deposit
into your checking or savings account,”
states the Commission’s website. “…[It]
also provides taxpayers who do not 		
have a bank account with a refund
payment option.”

Merchant Group Releases
Payments Roadmap

Merchant Advisory Group
The Merchant Advisory Group released
its recommendations for a U.S. electronic
payments roadmap. Merchants and
issuers that create a more secure payments environment by supporting PINs
should reap the benefit, says the group.
Those who do not invest in Chip and
PIN, or who do not perform cardholder
authentication for customer convenience
reasons, should bear the liability of any
resulting fraudulent activity. The roadmap also states that the implementation
of Chip and PIN should in no way infringe
upon the ability of issuers to choose network affiliations, or upon merchant routing opportunities. For more information,
go to www.merchantadvisorygroup.org.

Overdraft Revenue
Down by $3.6 Billion

Moebs Services
Banks and credit unions collectively 		
saw a decline in overdraft revenue of
10.9 percent, or $3.6 billion, in 2011
compared to 2010. Overdraft income
last year was down more than 20
percent from its peak in 2009. The
average number of overdrafts per
household fell dramatically in 2011 to
6.7 – a decline of 18 percent compared
to 2010 – while the average overdraft
fee increased by $2.50.
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PIN Debit Commands Renewed Attention (continued from page 1)

“big box” discount stores 30 to 35 cents per
transaction over checks and 7 to 12 cents
per transaction over cash, according to
the report Assessing Retailers’ Costs and
Benefits from Accepting Debit Cards by LECG
Corp. Perhaps even more substantial, PIN
debit provides single-message transaction
processing and settlement, resulting in
quicker, guaranteed payment and reduced
processing costs.
As an added bonus, PIN debit’s faster
transaction speed bolsters customer
satisfaction, and enables increased 		
transaction volume for the merchant.

All-in Value

signature debit solely on their merits. As
a result, many financial institutions now
prefer PIN debit as a superior all-in value
proposition over signature debit.

Consumer Favorite

Consumers have long appreciated the
pay-as-you-go aspect of debit. In today’s
economy with tightened budgets and
more frugal money management, consumers are even more inclined to use their
existing funds rather than incurring debt.
The 2010 Study of Consumer Payment
Preferences confirmed consumers’ preference for debit cards. Moreover, the study
revealed that consumers prefer PIN debit,
citing security, speed and convenience as
their primary reasons for choosing PIN
over signature.
“Although the PULSE network provides
services to financial institutions and merchants, the consumer is the ultimate end
user,” said Judith McGuire, PULSE Executive
Vice President of product management.
“Emerging technology such as Internet
PIN debit and long-standing options
such as PINless bill payment empower
consumers to make more purchases and
payments conveniently and securely in
this digital age.”

Significant Fraud Savings

Beyond a strong consumer preference,
PIN debit incurs fewer chargebacks and
lower fraud losses than signature debit,
which benefits issuers, merchants and
consumers alike. The 2011 Debit Issuer Study,
commissioned by PULSE, revealed that

the signature fraud loss rate is six times the
rate for PIN, and signature debit accounts
for 70 percent of total debit fraud losses.
PIN debit’s lower fraud risk is even more
valuable in our highly regulated market.
With the recent inception of restricted
interchange revenue, large financial institutions are less equipped to absorb the
expense of fraudulent transactions. PIN
authentication provides greater protection
against fraudulent transactions from the
outset to reduce overall fraud losses.

Merchant Benefits

Retailers find significant benefits
from accepting debit compared to other
payment methods. Debit cards save

U.S. Debit Growth Forecast
Debit Transactions

Debit Purchase Volume

➡
46%

71.6
billion

48.9
billion

2010

2015

Source: The Nilson Report Issue #984, December 2011

A l l d e b i t a l l t h e t i m e SM

In its Statistical Abstract of the U.S. 2011,
the U.S. Census Bureau projected that the
gross dollar volume of debit transactions
will reach $2.1 trillion in 2012 (a 50 percent
increase since 2009), and debit will grow
to 54 billion transactions by 2014. Similar
projections by First Annapolis Consulting
also anticipate continued strong growth
in debit (see story, page 7).
“These compelling statistics confirm
that debit remains a preferred form of payment with favorable benefits across the
market,” said McGuire. “As we move into
new territory for the financial services
industry, PULSE is committed to making
debit even more valuable to all of our
participants.”
For more information on some of the
value enhancements PULSE is planning for
2012, read View From the Top on page 2.
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55%

$2.8
trillion

$1.8
trillion

2010

2015

PULSE 12.1 Release Details
Technical and Product Enhancements

I

n order to provide changes and upgrades to participants in a
timely manner, PULSE utilizes a semi-annual schedule for technical releases, with releases scheduled for April and October each
year. The PULSE 12.1 Release will take effect Monday, April 16, 2012,
and PULSE has been working with network processors to prepare
for the resulting changes.
To ensure optimal performance of our network and related
services, direct processors are required to certify with PULSE any
portions of the release affecting their organizations. The PULSE
12.1 Release provides several improvements to the current
processes, as described below. Further details about these
enhancements are available in the PULSE 12.1 Release Guide 		
on the PULSE website.

Technical Enhancements

The fee data contained in the online transaction message has
been enhanced to reflect recent federal regulatory changes to the
debit card industry regarding interchange restrictions. Two data
elements have been modified to indicate transactions that are
subject to the interchange restrictions of Regulation II.
PULSE Debit Solutions® participants and processors will be
able to receive additional data sub-elements including the
Reason Code and Risk Condition Code. This will make it easier 		
for them to locate these codes on their reports.
The Discover® Debit gateway interface has been enhanced 		
to allow the administration of new processing codes and to allow
the use of specific data elements. This is expected to eliminate
confusion about specific transaction types.
The PULSE ISO 8583 (1987) Specifications Manual has been
updated to reflect all changes and enhancements contained
within the PULSE 12.1 Release and to clarify previous documentation. The information regarding technical considerations relative
to the recent federal regulations has been expanded to help
participants better understand the requirements.
To help PULSE processors comply with specific requirements
and regulations, the release guide includes a new compliance
section outlining the issues that have been in effect for previous
releases or will be in effect with the implementation of the 12.1
Release. The PULSE 12.1 Release Guide is available in the Processors
section of the PULSE website at www.pulsenetwork.com
(login required).

The information regarding
technical considerations
relative to the recent federal
regulations has been expanded
to help participants better
understand the requirements.

The proportion of consumers
who claim they would require
a discount of at least 3 percent
to switch payment options.
Source: Javelin Strategy & Research
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Resource Center Redefined
To meet those needs, PULSE has redesigned and renamed
the resource center to expand its focus beyond the amendment
to other debit-related regulation information and compliance
matters. The re-launched Debit Regulations Resource Center
(DRRC) has many of the same features as the previous site.
Through the new site, PULSE will:
• Continue to follow debit issues closely as legislative and
regulatory processes develop
• Analyze the impact of the changing payments market
• Share strategies for supporting all participants in maximizing
the benefits of debit
• Engage independent, third-party subject matter experts
to share their insights
In addition, we also will continue to provide issuer guidance
on recalibrating and optimizing debit portfolio performance in a
post-Durbin environment.

PULSE launched the Durbin Amendment Resource Center in
December 2010 to provide participants insight and guidance
during development and implementation of the Federal Reserve
Board’s final rules implementing the Durbin Amendment. The
resource center can be accessed from the home page of the
PULSE website, or at pulsenetwork.com/debitregs.
For more than a year, the site has served as a central hub for
amendment-related news, information, white papers, webinars,
commentary and expert analysis from PULSE and other industry
leaders. The resource center has served as a source of leadership
and information by keeping our participants up to date on issues
that impact their organizations.
Even though the Federal Reserve Board issued its final
rule (Regulation II) implementing the amendment, regulatory
developments and compliance remain important issues for our
participants. PULSE recognizes that many debit card issuers still
need a convenient and comprehensive resource for broader
debit-focused regulatory news and information.

IN CLOSING
Holiday Bike Build

E

ach December, PULSE employees participate in the Elves &
More bike building event. More than 30 staff members
turned out for the annual PULSE holiday tradition at
Houston’s Reliant Stadium on December 12, 2011.
Elves & More is dedicated to changing kids’ lives, one bike 		
at a time. The program buys, builds and delivers bicycles to
underprivileged children in the Greater Houston area. The
bicycles are provided as incentives for children to stay in
school and out of trouble while improving their health.
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