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The Truth About Debit

PULSE Launches Consumer Campaign

C

hances are good that most PULSE participants have read
a headline or seen a TV news report in the past year
about the “dangers of debit.” These reports have raised a
variety of concerns, including breaches of card data, liability
for lost funds and temporary holds on funds. While all of these
issues are valid considerations for consumers, PULSE believes
many news stories about debit cards tell an incomplete story
about the payment method.
To raise public awareness about the benefits of debit cards
as a safe and secure option for everyday financial transactions, PULSE is undertaking a Consumer Debit Awareness
Campaign. The campaign began with the launch of a consumer-focused Web site, www.DebitFacts.org, highlighting
the benefits of debit cards, secure practices for using debit
cards and the role of debit in financial planning.
“DebitFacts.org is, to our knowledge, the first Web site of
its kind – a portal where consumers can find answers to their
questions about debit,” said Cindy Ballard, PULSE executive
vice president, Communications and Marketing. “The site also
informs cardholders about the features and options available
with debit cards, as well as how to protect sensitive financial
information.”
(continued on page 11)

Debit Issuers Focusing on Rewards,
Surcharge-Free ATMs

D

ebit card issuers are exploring a variety of ways to better serve cardholders. Foremost among the services being implemented
or investigated are expanded or revamped debit rewards programs, surcharge-free ATM access and emerging payment
technologies. These were among the findings from the 2008 Debit Issuer Study, commissioned by PULSE and conducted by
Oliver Wyman. PULSE announced the study findings around these expanded service offerings in August 2008.
(continued on page 9)
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VIEW FROM THE TOP

Dear PULSE Participant,

B

ased on PULSE’s 2008 Debit Issuer Study, there are more than 260 million 		
debit cards in the United States today. These cards were used to purchase more
than $1.2 trillion worth of goods and services in 2007, producing $12.5 billion of

interchange income for debit card issuers.
The impact of debit on the financial services industry would be difficult to 		
overstate. Given the importance of income from debit to financial institutions, we
sometimes forget that debit is more than point-of-sale transactions and interchange
revenue. In many cases, debit is the primary touch point between a financial institution

Dave Schneider

and its account holders.
It is imperative for the financial services industry that consumers maintain

“Over the coming
months, PULSE also
will work to provide
the media and personal

confidence in debit cards and the electronic payments system. Toward this end, PULSE
has launched a comprehensive Consumer Debit Awareness Campaign to assist in this
vital endeavor. With almost three decades of debit experience, PULSE is ideally positioned to deliver factual information on debit and debit card use.
The PULSE Consumer Debit Awareness Campaign has been designed to promote
the benefits of debit as a safe, reliable payment method and personal financial management tool. Our ultimate goal is to position debit as a preferred payment choice in the
minds of consumers. PULSE has employed a number of tactics to accomplish this

financial experts

objective, including a dedicated Web portal (www.DebitFacts.org) containing content

with debit card facts,

humorous debit awareness videos, links to “debit-friendly” sites and more.

statistics and other

financial experts with debit card facts, statistics and other pertinent information. Our

pertinent information.”

opportunities to report on debit cards arise.

from personal finance experts, tips for brand and identity-theft prevention, a series of
Over the coming months, PULSE also will work to provide the media and personal
goal is to ensure that these influential constituencies have accurate information when
We are excited about this new initiative and the opportunity to communicate the
benefits of debit cards to consumers, media and financial experts alike. I encourage
you to visit www.DebitFacts.org and refer your cardholders to the site for debit facts
and a little fun.
Sincerely,

Dave Schneider
President
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PROFESSIONAL DEVELOPMENT

PULSE Rounds Out Year of Professional
Development Initiatives

D

uring the past year, PULSE has
delivered on its commitment to
provide monthly professional
development webinars free of charge
to network participants.
A wide range of industry topics
have been presented to help increase
participants’ knowledge of PULSE and
the electronic payments industry. The
webinars remain available on the
PULSE Web site in a recorded archive
which can be accessed at any time, 		
and at no cost.
The network also has added an
RSS feed option on its Web site to give
participants the ability to download
PULSE’s educational presentations in
a podcast format. A log-in ID and
password are required for both the
on-demand and podcast options.
“PULSE continues to expand its
professional development programming
with offerings that eliminate the time
and expense of travel,” said Steve

Sievert, PULSE senior vice president,
Communications and Marketing. “We
hope all participants will take advantage of the opportunity to learn more
through this no-cost programming.”
The following professional development programs are available on demand
via the PULSE Web site:

Debit Performance Webcast
Series

PULSE Academy

PULSE Compliance Series

• PULSE and the New Payments
Environment – A 2008 Perspective
• 10 Ways Problems Find Your
Network
• Strategies to Optimize Debit
Portfolio Performance
• PULSE Access® Agent Stored Value
Program: Choosing the Right
Solution
• PCI In-Depth – How Compliant is
Your Organization?
• 2008 Debit Issuer Study
• Fighting Fraud with Practical
Prevention Techniques
• Discover® Network Debit

• Simplifying Chargebacks
• Charting a Course for Greater Debit
Profitability

PIX 2 Training

Updated information on all of PULSE’s
professional development programming
is available at www.pulsenetwork.com.
Online registration is available for
upcoming sessions.
To receive information on PULSE’s
monthly professional development programming, contact Melissa Voelkner at
mvoelkner@pulsenetwork.com to be
added to the mailing list.

When
May 6-8, 2009

Where
Hilton Austin Hotel
Austin, Texas

What

How

• Nationally Recognized Keynote Speakers

Visit www.pulsenetwork.com/conference for updates,

• General Sessions with Payments Industry Leaders

including details about new complimentary registration

• Debit-Focused Concurrent Sessions

for PULSE financial institution participants.

• Conference Workshop
• Golf Tournament
• Live Music with Jim Belushi & The Sacred Hearts
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New Domain Name, Enhanced Experience

PULSE to Launch New Web Site

P

ULSE will unveil its new Web site,
www.pulsenetwork.com, in November.
All of the same valuable information
that our visitors have come to rely on will
be available. However, this new Web
address will host a redesigned site that
enhances the user experience.
Upon entering the site, users will
encounter a fresh new look. The sleek
design will include enhanced graphics,
reduced click-through links and interactive
tools at your fingertips. The PULSE home
page will feature Spotlight, PULSE News
and Quick Links, three new elements that
streamline access to areas of significant
interest.
The Spotlight section will focus on
featured products and important events
such as the 2009 PULSE Conference.
PULSE News will highlight hot topics and
current happenings within PULSE and
throughout the payments industry. Quick
Links will make frequently viewed items
readily available with one click. Here,
users will find links to RSS Feeds,
DebitProtectSM, the PULSE ATM Locator
and up-to-date audit information.
Improved primary navigation will allow
users to log in to the site and immediately
be directed to relevant PULSE data and
information, including industry research,
educational opportunities and much more.

Financial institutions, ISOs, processors
and consumers will have separate portals
leading to vital information. Prospects will
find benefits and guidance under Joining
PULSE. General facts, company history
and an overview of products and services
will be located in About PULSE.
As the primary communication portal
for PULSE participants, processors, retailers, ISOs and consumers, this new Web site
was designed to enhance the entire user
experience. Simplified, straightforward
navigation and revamped visual tools will
ensure easy access to PULSE and the
payments industry at large.
One of the most notable changes in the
new site navigation is the relocation of
general Products and Services information,

PULSE News and PULSE Conference
details under the About PULSE section.
However, network participants who are
already users of specific PULSE services
and are looking for forms, communications
or specific details will find them in
Financial Institutions, Retailers/ISOs or
Processors sections, depending on the
nature of their business.
Participants’ usernames and passwords
will remain the same and can be used to log
in to the new site at the top right side of the
screen on the home page.
To experience all that PULSE has to
offer, bookmark www.pulsenetwork.com.
This address will take you to the current
PULSE Web site until the new site becomes
available.

As part of the transition to the new
Web address, PULSE e-mail addresses
have changed from @pulse-eft.com

to

A l l d e b i t a l l t h e t i m e SM

@pulsenetwork.com.
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PULSE PRODUCT FOCUS

Combating Debit
Card Fraud
DebitProtectSM Enhancements Aid Participants

I

n an effort to help participating institutions in their battle against debit card
fraud, PULSE is taking an active role in
informing registered fraud contacts of new
debit card fraud schemes. This information, in the form of an e-mail notification,
is being sent to fraud contacts when
PULSE learns of a new card fraud hoax,
regardless of whether the institution’s
cardholders are affected.
Today, fraudsters are trying more
frequent and more sophisticated methods
to swindle funds from financial institutions
and their account holders, and it is getting

more challenging for institutions to keep
up. By communicating information about
known fraud attempts, PULSE hopes
participants will be able to pinpoint debit
fraud faster and reduce their losses.
As an example of how refined card
fraud has become, in September a Turkish
hacker was arrested for selling high-quality
ATM-skimming hardware capable of stealing card data and PINs without being
detected. According to Kevin Poulsen, an
editor and blogger for Wired magazine, the
hacker was an administrator of a Web site
devoted entirely to criminal commerce.

The site offered products for sale
including electronic banking log-ins 		
collected from phishing attacks, stolen
personal data for assuming a consumer’s
identity, skimmed credit card data for
producing counterfeit cards, as well as
specialized hacker hardware. News like
this can help financial institutions better
understand what they are up against and
help them plan for similar attacks.

DebitProtect SM Enhancements
In addition to informing institutions
about fraud attacks, PULSE is developing
new technology to combat fraud. The
DebitProtect fraud detection system is
currently being tested for a new rulesbased transaction blocking capability,
expected to be available to participants by
the beginning of 2009. Other enhancements
expected in early 2009 include real-time
fraud alerts, monthly reporting, quarterly
benchmarking reports and real-time
decisioning.
“PULSE is also developing a customized
fraud case management service for purchase by institutions that do not have a
fraud mitigation department of their own,”
said Jim Cichy, PULSE’s vice president of
fraud management.
This new service will handle fraud
alerts and manage confirmed fraud cases
on behalf of the institution. More details
about the service will be available in the
first quarter of 2009.
Please remember that the PULSE
Operating Rules and Procedures require
participants to submit confirmed fraud
monthly. If you have not already registered
two users for the DebitProtect service,
visit www.pulsenetwork.com or e-mail
BCDform@pulsenetwork.com for details
and a registration form.
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What’s the best
way to get
your inactive
debit cardholders
to become
active ones?
Flowers and candy
Ponies
Free toaster
Discover Network Debit

Know Better.

SM

DiscoverNetwork.com/debit 877-433-3248

www.pulse-eft.com

Applying Innovative Thinking to
Company Management
PULSE’s Schneider Addresses Industry Forum

E

lectronic payments are continuing to
enjoy healthy, double-digit growth
rates, and a host of new electronic
payments methods are emerging. At the
same time, alternative service providers
are proliferating; fraud is growing and
increasing in sophistication; compliance
issues are more complex than ever; and
there is legal and regulatory uncertainty
surrounding payments. To complicate
matters further, all this is happening amid
a faltering economy.
In his keynote speech at the 2008 ATM,
Debit & Prepaid Forum in early October,
PULSE President Dave Schneider highlighted the lessons that recent events have
to offer the payments industry. Titled
Winning with Payments – Turning
Competitive Challenges into Strategic
Advantages, the presentation explored
ways in which payments companies can
not only cope with, but thrive amid, these
myriad and disparate forces.

“Traditional business
analysis often falls short
when organizations and
industries are facing
complex challenges
and rapidly changing
situations.”
– Dave Schneider, PULSE President

A l l d e b i t a l l t h e t i m e SM

“Traditional business analysis often
falls short when
organizations and
industries are facing
complex challenges
and rapidly changing
situations,” said
Schneider. “The companies that are most
successful under these
circumstances are
those that realize the
limitations of the traditional analytical
process and seek new
ways of operating and making key 		
decisions.”
Schneider cited W.L. Gore & Associates,
manufacturer of GORE-TEX®, as a prime
example of new, modern corporate 		
management.
“Gore does not have employees,
bosses, titles, organizational charts or
chains of command. Instead, it has associates, sponsors and a team-based structure
that encourages creativity, innovation and
personal contribution,” Schneider told
attendees.
As a result of its unique philosophy,
Gore has expanded use of its versatile
polymer, known as ePTFE, from sportswear to products as diverse as medical
devices and guitar strings. At the same
time, the company has grown from 		
$1 million in sales in 1965 to more than
$2 billion today.
“Gore has thrived because one smart
man changed the way he operated his
business based on his own common sense
and the lessons he learned in real-world
situations,” said Schneider. Likewise,
members of the audience were encouraged
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to embrace uncertainty and challenges in
the payments industry today and to look
for hidden opportunities.
His recommendations to financial
institutions, acquirers and other industry
participants were:
• Trust your instincts about your
business. You know your customers
		 better than anyone – if something
		 does not feel right, pay attention to
		 that.
• Hire the right people in all areas of
		 your company, ask them the right
		 questions and try not to influence
		 their answers.
• Encourage communication and the
		 expression of diverse viewpoints,
		 especially at the lower rungs of your
		 structure.
• Minimize hierarchy – the more you
		 are able to remove barriers between
		 people at all levels of your organiza		 tion, the more you will encourage
		 communication and innovation.
For more information, visit
www.sourcemediaconferences.com/
ATMDebit08/.

Crisis Communications for Financial Institutions

Best Practices for Effective
Customer Relations

F

inancial institutions are subject to a
variety of potential incidents that may
affect their ability to serve account
holders. These include power outages,
technology failures, data breaches and
natural disasters such as the recent impact
of Hurricane Ike on the Texas gulf coast.
“To maintain positive customer relations, organizations must communicate
quickly, accurately and effectively during a
business interruption,” said Cindy Ballard,
PULSE executive vice president of
Communications and Marketing. “PULSE
encourages all network participants who
haven’t already done so to develop a customized Crisis Communications Plan.”

Plan Development
For large regional or national financial
institutions, crisis communications planning may involve an extensive manual
with site maps, flow charts and detailed
instructions. For many smaller institutions,
however, a simple set of guidelines and
supporting materials should suffice.
Critical elements of a basic Crisis
Communications Plan include:
• Likely crisis scenarios for your
		 organization
• Communications guidelines for each
		 scenario
• Team members (including alternates)
		 and responsibilities
• Contact lists
• “Stand-by” statements
“To develop a plan for your organization, start by meeting with key personnel
from operations, finance, cardholder
services, human resources, media relations
and so on,” said Ballard. “Each team
member will have specific constituencies
to whom you need to communicate in the
event of a business disruption.”
The group should consider the following plan elements, decide on plan details

and document those details as part of the
plan development process:
Crisis Scenarios – While you can’t plan
for every contingency, consider the events
most likely to impact your organization.
Communications Guidelines – For each
scenario identified, determine what information you would need to communicate to
each stakeholder group, what level of
approval is required and how the information would be communicated.

Account holder communications – “We
have learned that your debit card may
have been compromised. As a result, your
card has been deactivated and will be
replaced…”
Advance preparation is the cornerstone
of effective crisis communications. Taking
the time to prepare before a crisis hits will
help you communicate promptly and
effectively with all stakeholders.

Roles and Responsibilities – Determine
which team member will serve as media
spokesperson, who will develop the needed
communications and who will communicate with account holders, suppliers,
regulators, etc. Assign responsibilities
before the plan is needed.
Contact Lists – Develop contact lists,
which may include employees, account
holders, key media in your area(s) of operation and important vendors and service
providers. Include a phone tree procedure
for contacting staff members.
“Stand-by” Communications – Create
preliminary drafts of key communications
that may be needed in the event of a business disruption, such as:
A stand-by call center outgoing voicemail
message – “We are currently closed as a
result of the natural disaster. We are
working to resume normal operations
and will respond to your call as soon as
possible.”
“Holding statements” that can be used
with customers or the media – “We are
extremely concerned about the security
incident that has occurred. Protecting our
account holders is our primary focus
right now. We are working to identify and
resolve any issues that may affect our
customers.”
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PULSE Weathers
Hurricane Ike
PULSE enacted its emergency preparedness and crisis communications plan
in advance of Hurricane Ike, which struck
the upper Texas Gulf Coast in September.
As a result of our business continuity
efforts, processing operations continued
without disruption throughout the storm.
“We took action well before the storm’s
ultimate course became clear,” said Warren
Coles, chief operating officer and head of
PULSE’s Emergency Operations Team.
“It’s always wise to plan for the worst and
hope for the best, but in this case, the
Houston area took a direct hit.”
All network processing took place on
PULSE’s Dallas platform throughout the
storm, and as a result, there was no disruption in network services.

www.pulsenetwork.com

Caring for the Community

F

rom helping rebuild after a natural
disaster to donating business suits for
low-income women, PULSE employees
recognize the value of volunteerism. In 2008,
a variety of charitable organizations have
benefited from many hours of time and thousands of dollars of donations provided by
PULSE and its employees.
Many PULSE staff members volunteered
earlier this year to make a difference for a
Houston resident whose house was damaged
in a flood. This project was a partnership
with Rebuilding Together Houston, a nonprofit organization that provides home
repair services for elderly, disabled and
low-income Houston-area homeowners.

Elves & More – an organization that
designs programs to buy, build and deliver
bicycles to underprivileged children during the holidays – was delighted with a
combined donation of more than $11,000
from PULSE and its employees. This contribution will purchase over 200 bicycles,
with more than half of the funds being
raised by the staff.
For nearly 20 years, the Make-A-Wish
Foundation® and Discover Financial
Services have been making dreams come
true for thousands of children. This year,
PULSE augmented these efforts by hosting two Wish Parties for children in the
Houston area. A diva-inspired party was
held in honor of 12-year-old Romika,
whose wish for a shopping
spree was granted, and a
Luau-themed party 		
celebrated seven-year-old
Nicole’s upcoming family
trip to Hawaii.
September marked
the first Discover Cares
Month, during which more
than 4,000 employees
nationwide took part in
community service activities. At PULSE, employees

(Above) PULSE employees volunteer
for the Dress for Success Suit
Drive. (Left to right) Monica
Nugent, Melanie Tumbleson, Casey
Robinson, Anne Rhodes, Cordelia
Hernandez, Sheryl Fish, Lupe Neff,
Cheryl Garcia and Steve Sievert

Future Projects
Two additional projects will complete
PULSE’s community outreach efforts for
2008. Volunteers will participate on Team
PULSE for the Juvenile Diabetes Research
Foundation (JDRF) Houston Walk to Cure
Diabetes. JDRF is the leading charitable
funder and advocate of Type 1 (juvenile)
diabetes research worldwide.
In December, staff will be invited to
build bicycles during the Elves & More
Bicycle Assembly Program. PULSE will
have a station where volunteers will work
together to assemble some of the 200-plus
bicycles purchased with the donation made
earlier this year.
“By encouraging our staff to volunteer,
we create a positive impact on our community and a rewarding experience for our
employees,” said Steve Sievert, senior vice
president at PULSE.

(Below) As mom and sister look on, Make-A-Wish child
Nicole is delighted with presents for her trip to Hawaii.

Make-A-Wish child Romika (left and above), along with her
family, poses with PULSE President Dave Schneider during a
Wish Party held in her honor.

A l l d e b i t a l l t h e t i m e SM

participated in a Suit Drive that benefited
Dress for Success Houston. Total PULSE
donations will assist more than 90 lowincome women by providing them 		
interview-appropriate attire.
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Debit Issuers Focusing on Rewards... (continued from page 1)
A total of 62 financial institutions
participated in the study, including large
banks, community banks and credit unions
that collectively issue roughly 28 percent
of U.S. debit cards. Key findings from this
area of the study are summarized below.

ATMs
• Among all issuers surveyed, 56 per		 cent have cards that participate in a
		 surcharge-free ATM network, while
84 percent of credit union respon		 dents offer surcharge-free ATM
		 service to their members for certain
		 “off-us” transactions.
• Nearly half of respondents offer
		 reimbursement of ATM surcharges,
		 but usually to only a portion of their
		 cardholders.
• Of the institutions that reimburse
		 ATM surcharges, 45 percent limit total
		 monthly reimbursements.
• ATM transaction activity is increas		 ingly “on-us,” further limiting card		 holders’ exposure to surcharges.

Debit Rewards
• The availability of debit rewards
		 has increased significantly since the
		 previous PULSE study, with 51 		
		 percent of respondents now offering
		 rewards, compared to 37 percent
		 in 2006.
• The increase in debit rewards is
		 driven mainly by a growing interest in
		 cash rewards, which are now offered
		 by 42 percent of respondents that
		 have debit rewards programs, 		
		 compared to 16 percent in 2006.
• An additional 23 percent of issuers
		 surveyed say they are considering
adding a debit rewards program.
• A sizeable portion of institutions we    
		 surveyed are planning to revamp
their rewards programs this year to
generate greater customer participation and increased return.

Prepaid Cards

DEBIT NEWS MINUTE

		 cards, and an additional 16 percent
		 plan to enter the market.
• Only 1 percent of consumers purchase
		 prepaid gift cards from financial
		 institutions.
• Payroll, flexible spending account and
		 health savings account cards have
		 gained traction among large banks,
		 which offer them to their corporate
		 customers.

Emerging Payment
• Ten percent of respondents currently
		 offer contactless debit cards, and
		 another 35 percent say they plan to
		 provide this capability in the future.
• Of issuers that offer contactless, only
		 24 percent of their cardbase is 		
		 contactless, on average.
• Fifteen percent of respondents
		 currently support mobile banking,
		 and another 28 percent say they are
planning to introduce it “soon.”
• By contrast, mobile payments (the
		 technology includes mobile phones
equipped with payments-enabled
chips, as well as message-based
		 payments) is largely in the research
phase, with 56 percent of issuers
		 exploring the possibility of 		
		 implementing it.
“Although growth in debit use remains
strong, debit card issuers are broadening
their electronic payment services to
include new payment devices, targeted
cardholder perks such as surcharge-free
programs and greater levels of service,”
said Cindy Ballard, PULSE executive vice
president. “In the coming years, increased
use of such technologies will play a key
role in helping issuers grow their electronic
payments businesses.”
PULSE participants can download an
executive summary of the 2008 Debit
Issuer Study at no charge by visiting
www.pulsenetwork.com/public/research/
consumerresearch.html. A login ID and
password are required.

Phishers Exploit Bank Failures
American Banker
Bank failures have become bait for 		
phishing scams, says the Federal Trade
Commission. In an alert issued in October,
the FTC said scammers are taking
advantage of the confusion to persuade
consumers to disclose their passwords.
The e-mails are designed to look like they
were sent by the financial institution that
recently acquired your institution and
ask the recipient to divulge personal
information.

Offereins Honored
U.S. Banker
Diane Offereins, Discover Financial
Services executive vice president and
chief technology officer, was named one
of the top 25 non-bank women in finance
by U.S. Banker. “When she’s not busy
with executive team responsibilities,
Offereins…runs a P&L line for the PULSE
network, the third-largest debit network,
which processed 2.3 billion transactions
in 2007,” said the magazine. Offereins is
vice chairman of PULSE.

Payment Electronification 		
Continues
Digital Transactions
According to a nationwide survey 		
conducted by Hitachi Consulting and BAI,
and co-sponsored by PULSE, consumers
now make 63 percent of their in-store,
Internet and bill-payment transactions by
electronic means rather than by cash,
checks or money orders. That compares
with 55 percent electronic payments and
45 percent paper in 2005, and 51 percent
electronic and 49 percent paper in 2003.

• Of survey respondents, 61 percent
		 currently offer open-loop prepaid gift
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PULSE Adds New Processing
Capabilities for 2009

P

ULSE issued the 2009 Release Guide
to all processors early in October to
enable them to prepare for technical
changes that will take effect April 1, 2009.
This article provides a high-level summary
of the technical updates included in the
2009 Release.

New Specifications
The new PULSE ISO 8583 Specification
is being shipped with the 2009 Release. All
processors who currently connect to
PULSE using the former TYME ISO message format will be required to convert to
the PULSE ISO 8583 message format by
April 1, 2009.
PULSE has introduced CVV2/CVC2
checking for card-not-present MasterCard
and Visa transaction validation, and
encourages all issuer and acquirer 		
processors to support this effective fraudreduction tool. However, issuer processors
are not required to be compliant with
CVV2/CVC2 validation with this release.

Enhanced International Capability
In June of 2008, Discover Financial
Services completed a transaction to
acquire Diners Club International®, resulting in a new global payments network with
increased transaction volume and worldwide acceptance of Discover Network
cards. When the integration of Discover
Network and Diners Club is complete,
PULSE will provide ATM services to Diners
Club cardholders, and Diners Club cards
will be accepted at PULSE ATM locations.
Technical requirements to support Diners
Club ATM transactions are part of the
standard PULSE Specification in 2009.
PULSE is implementing a program to
enhance its international ATM footprint in
target countries. Part of this strategy is
developing reciprocal relationships with
other networks and acquirers to deliver
international cash access and to expand

ATM acceptance for participating financial
institution cardholders. The technical
requirements to support an international
ATM transaction are part of the new
specification.

New PULSE Products
Account-to-Account Transfer was
included in the 2008 Release and enables
an individual to transfer funds to another
individual via the EFT channel. With the
2009 Release:
• The requirement to include the
		 Sender’s name has changed (it should
		 not be present if the Sender is the
		 same individual as the Receiver),
• The option to provide the e-mail
		 address and phone number of the
		 Sender has been removed, and
• The option of providing the masked
		 PAN data for the Sender has changed.
Effective with the 2009 Release, PULSE
will offer a mobile banking solution to
financial institution participants using a
standard EFT online transaction. Account
holders of participating institutions will be
able to access their account information
using a wireless handset, such as a mobile
phone or handheld PDA. Transactions will
include balance inquiries, mini-statements
and inter-account transfers, utilizing new/
standard processing codes and settlement
descriptions. All mobile banking transactions will be PINless, are considered
non-financial and will be optional for both
issuer and acquirer. To support this new
product, PULSE will implement two new
processing codes for the mobile balance
inquiry and mobile mini-statement.

Other Improvements
For the 2009 Release, PULSE will be
upgrading the user interface for the PIX2
system in order to simplify and enhance
the user experience.

PULSE has begun using unique
Network IDs to segment specific products
for the purpose of internal reporting, which
is not tied to the release cycle.
The PULSE BIN file layout has been
modified to include new product indicators
for three PULSE products: PINless Bill Pay,
Account-to-Account Transfer and PINless
POS.
The Discover Network Debit Technical
Specifications now support prepaid transactions. A new Technical Addendum has
been developed to detail the specific
technical requirements for these transactions. To obtain Discover Network Debit
technical documentation, please contact
the PULSE Discover Network Debit Issuer
Support team at 888-333-2480.
Prior to implementation of the 2009
PULSE Release, direct processors are
required to certify with PULSE any portions of the Release that impact their
organization.
For more information about the PULSE
2009 Release, go to the “Processors” section of the PULSE Web site. Processors are
also reminded to view the PULSE Web site
for the most current version of GEN paperwork forms and documents.

p

58

million
Number of U.S. adults
who received at least
one mobile marketing

message

on their cell phones
in the past year
- Javelin Strategy & Research
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The Truth about Debit

(continued from page 1)

DebitFacts.org features a wealth of
information about debit cards:
The Cash 2.0 section explains how
debit transactions work, differentiates the
types of debit cards available, details how
PIN and signature transactions differ and
answers frequently asked questions pertaining to debit.
Myth vs. Fact details the differences
between credit and debit cards, explains
the liability associated with debit card
losses and includes a Payments 101
primer.
Safe and Secure describes common fraud
scams, offers debit card security tips and
includes additional answers to frequently
asked security questions.
Your Money, Smarter features expert
commentary on financial matters and
offers advice on managing your money at
all stages of life.

The site also features a debit quiz that
consumers can use to test their knowledge
of debit.

Lasting Effort
“The key objective of DebitFacts.org,
and of our consumer campaign in general,
is to dispel myths that exist in the marketplace regarding debit cards,” said Ballard.
“We also hope our efforts will help position
debit as a safe means of payment, and will
reassure consumers about using debit
cards as a primary payment choice.”
As part of its Consumer Debit
Awareness Campaign, PULSE has also
released an educational video regarding
the benefits and safe use of debit cards.
This humorous segment features vocalist
Frank Ford and pianist Ray Sharp singing
about debit card usage, benefits and secu-
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rity in a variety of real-world situations.
The video is available on DebitFacts.org.
Future stages of the campaign will
undertake ongoing media outreach efforts
to provide complete and factual information about debit cards. PULSE also will
take advantage of other opportunities to
reach consumer audiences with messages
about debit’s uses, features and benefits.
“With nearly 30 years’ experience in
debit, PULSE is the natural choice to take
on the important role of keeping the media
and consumers informed about debit,” said
Ballard. “We hope our participants will not
only see the benefit of the Web site and
videos, but will take advantage of the positive debit content we’re creating by linking
to DebitFacts.org from their Web sites.”

www.pulsenetwork.com

IN CLOSING

PIN Security Self-Audit Reminder
As required by the PULSE Operating
Rules and Procedures, processors must
complete a PULSE self-audit, known as
TG-3, by December 31, 2008.
The TG-3 is designed to ensure that all
participant processors are in compliance
with technical, operational and security-

Seconds with...

Financial Health & Stability

When selecting a debit network, there
are many factors to consider: pricing, service and terms of agreement are just a few.
PULSE believes that fiscal responsibility
and a strong controls environment are very
important factors to consider as well. As a
third-party service provider, and a partner
in providing a critical function to financial
institutions, processors, merchants and
ISOs, we want you to feel comfortable
partnering with PULSE.
From a financial perspective, the PULSE
finance team, supported by Discover’s
corporate finance group, plays a role in
providing accurate and relevant financial
information for public SEC filings. PULSE
financial information and key business

related requirements. It also addresses
security controls from the PIN entry device
to the network interface. The audit must be
conducted by a PULSE-approved auditor
that has completed an approved auditor
training class and appropriate refresher
courses.

For more information about the TG-3,
visit the PIN Security Compliance Review
page in the Processors section of the PULSE
Web site at www.pulsenetwork.com.

Karen Gardstein

Executive Vice President of Finance
& Administration

metrics are included in the Third Party
Payments segment of the Discover
Financial Services quarterly and annual
SEC filings.
A host of other checks and balances are
in place to validate PULSE’s strength and
stability. The Federal Financial Institutions
Examination Council (FFIEC), an organization that prescribes uniform principles
and guidelines for financial institutions and
third-party providers, regularly examines
and reports on PULSE.
We also complete a SAS 70 annually.
A SAS 70 is a widely recognized auditing
standard developed by the American
Institute of Certified Public Accountants

(AICPA). It represents that a service organization has been through an in-depth audit
of their control objectives and control
activities, which often include controls over
information technology and related processes. PULSE participants can request a
copy of the SAS 70 through the PULSE Web
site at www.pulsenetwork.com.
In short, PULSE financial institutions
and other clients have several sources of
information to review how we are doing and
how we operate. For more than 27 years,
PULSE has served the financial services
industry with a commitment to service and
financial strength. We look forward to
continuing this service in the future.
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